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PAST PERFORMERS

ASAP MOB IDIA
ALVIN AILEY AMERICAN DANCE THEATER LAK
ANDY GRAMMER S LUPE FIASCO
ANGELIQUE KIDJO . T

B-52'S " MAVIS STAPLES
BARENAKED LADIES | A e N

BROKEN SOCIAL SCENE o MR. EAZI
BRENT FAIYAZ 2.4

BUDDY GUY MUSE

CAAMP N A _

CARL COX R . A I OAR

CORINNE BAILEY RAE R |

DIPLO B . |
ELVIS COSTELLO LN ‘= THEY MIGHT BE GIANTS
FITZ & THE TANTRUMS

GEORGE CLINTON'A o b | OBt

PARLIAMENT FUNKA A

HERBIE HANCOCH W S VANCE JOY

INDIGO GIRLS = y =

JAPANESE BREA a2 WYNTON MARSALIS AND THE JAZZ

) 4ASON MRAZ | AT LINCOLN CENTER ORCHESTRA
JIMMY EAT ¥

KAMAS] WA YOUNG M.A.

PHIL LESH (GRATEFUL DEAD)

Kid Cudi
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AUDIENCE

® DIVERSE: 58% OF ATTENDEES ARE
BIPOC, 4% NON-BINARY/TRANS

® YOUNG: 45% ARE BETWEEN 18-34
AND 66% YOUNGER THAN 44

e EDUCATED: 84% OF OUR ATTENDEES
HAVE STARTED AND/OR COMPLETED
COLIEGE

PROGRAMMING

e GENDER BALANCED: SINCE 2019,
COMMITTED TO PRESENTING A 50:50
GENDER BALANCE ARTIST ROSTER

® DIVERSITY: 53% OF PERFORMERS
IDENTIFIED AS FEMALE OR NON-BINARY
AND 82% IDENTIFIED AS BIPOC
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MARKETING 4 7%
OPPORTUNITIES (/"

e ON-SITE BRANDING

® INTEGRATED CREATIVE ACTIVATION  °

e EXPERIENTIAL MARKETING CAPABILITIES"\_ PR - 2N

® SALES & SAMPLING

® |EAD GENERATION

® CUSTOMIZABLE OPPORTUNITIES

® DIGITAL MARKETING INTEGRATION
INCLUDING SOCIAL MEDIA

DIGITAL BROCHURE,
E-NEWSLETTER, AND MORE
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